Find Customers. Keep Customers.

©2012 Marketing CoPilot Inc. All rights reserved. m arketl ngCOpI IOt '“

Find Customers. Keep Customers.



What 1s the biggest challenge
today in channel marketing?
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Buyer behaviour has changed!
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A huge portion of business
owners can't explain, in the
most simplistic of terms, the
problems they solve.
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Uhmmm, | have no idea

what you just said



The Channel Challenge

A You are relying on someone else to tell your
AaUZ2ZNE YR &2dz OFyQl
what they do.

A You are one step removed from the customer.

A You have no way to track and measure what
happens in the channel.
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Have you ever said...
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Find Customers. Keep Customers.



Consider this...

marketingcopilot



of people looking for &usiness
solution starttheir search in a
search engine.
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pieces of online data are used
to make a buying decision.
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Buyers are 70% of the way Into
making a buying decision before
they pick up the phone and
speak toa sales rep.
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